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Forward-Looking Statements

oooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooo

This presentation may contain certain forward-looking statements concerning our future
performance and should be considered as good faith estimates made by the Company. These
forward-looking statements reflect management expectations and are based upon currently
available data. Actual results are subject to future events and uncertainties, which could

materially impact the Company’s actual performance.
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Anadolu Efes — A Regional Beverage Powerhouse

@ )

Beer Business
FOCUS IN. TURKEY & CIS

18* breweries in 6* Countries
43.7 mhl* Beer Capacity

7 malteries with 293,656 tons Malt Capacity

Russla
G'My ° Kazakhstan *
Ukraino L
M:ldwa ° » 2
L R Azarbaljan Ky';ylm"
el B * Dl Tajtkistan Coca-Cola Business
a7 S FOCUS IN TURKEY, CENTRAL ASIA &
¥ o . MIDDLE EAST
K S e
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23 bottling plants in 10 countries

1,198 million unit case capacity




Anadolu Efes’ Structure

SABMiller Harmony Ltd. 24.0% Yazicilar Holding 23.6% Ozilhan Sinai Yatirnm 13.5% | | Anadolu Endiistri Holding 6.0%

- 33.0% ANADOLU EFES

‘ 50.3%

BEER OPERATIONS SOFT DRINK OPERATIONS

“IIIIIIIIIIIIIIIIIIIIIIIIIIIIIII.

“IIIIIIIIIIIIIIIIIIIIIIIIII..

*

COCA-COLA ICECEK!

TURKEY BEER OPERATIONS
(CCl)

INTERNATIONAL BEER OPERATIONS

eUENENENEENEEEN,
4pesEEEEEEnR®
otUEEEENEREN,

COCA-COLA OPERATIONS

Y EEEEEEEEEEEEEEEEEEEEEEEEEES

*
*
®aapummnmmnns®

..IIIIIIIIIIIIIIIIIIIIIIIIIIIIIII‘

(1) 20% held by TCCEC (The Coca-Cola Export Corporation) and 4% by Ozgérkey Holding.
* Only the major subsidiaries of the Group are presented
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Rapidly Growing Beverage Company

2005 2006 2007 2008 2009 2010 2011 2012

B # of Countries E# of Plants = Population Served



Operating Markets

RUSSIA
Pop: 141.9 mn
GDP per cap: $13,765

KAZAKHSTAN
Pop: 16.7 mn
GDP per cap: $12,021

TURKEY
Pop: 75.6 mn*
GDP per cap: $10,412*

~

~N
GEORGIA UKRAINE

Pop: 4.5 mn Pop: 45.4 mn

GDP per cap: $3,514) GDP per cap: $3,971

MOLDOVA
Pop: 3.6 mn
GDP per cap: $2,136

GDP per cap: $7,727 GDP per cap: $1,288

py—
PAKISTAN (f M| KYRGYZSTAN
Pop: 9.2 mn Pop :178.9 mn @(‘%j Pop: 5.6 mn

) GDP per cap: $1,109 )

{/«‘_ _ TURKMENISTAN JORDAN
(S Pop: 5.6 mn Pop: 6.4 mn

GDP per cap: $5,961 GDP per cap: $4,901 GDP per cap: $3,882

AZERBAIJAN }

o ¥ IRAQ
84| Pop: 33.6 mn

Source: IMF, 2012E figures except for Turkey

ANADOLU + 2012 actual figure (TUIK)
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Consolidated Sales Volume Development

LU L B B L B B L L L L B L L B L L L L L L L L L B B L L L L B B B L L L L B L B B LB B L B L LB LB L L B L L L L B

CAGR (07-12)
9%

52.7

mhl

2007 2008 2009 2010 2011 2012 1H2012 1H2013 1H2012 1H2013
Reported Restated Reported Proforma

W Beer M Soft Drinks

Breakdown of Sales Volume*- 1H2013

International Turkey Beer|
Beer 9%
%

Soft Drinks

69%

ANADOLU
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*On a combined basis



'07-’12
CAGR 16%

million TRL

Consolldated Financial Performance

Consolldated Net Sales Revenue

2007

2008 2009 2010 2011 2012 1H2012 1H2013

1H2012 1H2013
Reported Restated Reported

Proforma

Breakdown of Net Sales Revenue*-1H2013

International Turkey Beer

Soft Drinks

54%

*On a combined basis



Consolidated Financial Performance

Consolidated EBITDA(BNRI)*
CAGR 12%

23.9% 23.3% 201%  24.4%

—20.0% 20.2%

2007 2008 2009 2010 2011 2012 1H2012 1H2013 1H2012 1H2013
Reported

Restated Reported Proforma
margin

23.7%

20.5%

17 8% 17.8%

million TRL

*Non-recurring items like one-off transaction and integration costs related to the acquisition of SABMiller's Russian&Ukranian operations amounted to TL4.7 million in 1H2013
*Full year EBITDA is as previously reported, not restated as per CMB’s new reporting format.

Breakdown of EBITDA(BNRI)**-1H2013

International

Beer

18% Turkey Beer
30%

Soft Drinks

52%

**On a combined basis



Net Financial Indebtedness

Net Debt/EBITDA* [ 2.4 x 0.3 x 18 x 19x
Gross Debt 736.9 213.5 1,094.5 2,046.9
Cash Position 130.8 156.7 330.2 624.6
1,422.3

(@)

% 764.3

5 606.1

E

56.8
: [ — : :
Turkey Beer EBI CCI** Anadolu Efes
Consolidated
ANADOLU 10

E FES * Proforma EBITDA(BNRI) is used for Anadolu Efes, EBI and CClI



Debt Maturity & Currency Breakdown

TURKEY BEER EBI CClI

2015

TL Other

ANADOLU

EFES

Numbers may not add up to 100 due to rounding. Numbers may not add up to 100 due to rounding. Numbers may not add up to 100 due to rounding.




Beer Operations
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Benefiting From Advantageous Position In A Geography
Highlighted With Strong Growth Potential

Why this geoqgraphy?

» Large population ( ~660 million people)

Room to develop per capita consumption levels

>
» Developing economies & rising disposable incomes
>

Trends supporting beer consumption like westernization, Significant

urbanization, modernization etc. QVOW_th
potential &
Advantageous position of Anadolu Efes in the region due to; ‘ opportunities
in the region!

» accumulated experience of more than 40 years in beer

business, 15 years of doing business in CIS countries,
» geographical proximity,
cultural/historical ties with some of these countries,

» management pool;

= fully bicultural Turkish expats complemented by

local component

FES -




Managlng Diversity is the Key to Success

TURKEY RUSSIA
11t Pure Alcohol Consumption per Capita* 18 It
59 % Beer Share in Total Pure Alcohol Consumption* 38 %
13 It Beer Consumption per Capita** 711t

83 Yo*** Market Share 16 %****
High Advertising Restrictions High

*  Euromonitor figures represent 2011 data

ANADOLU = Company estimate
E FES « Nielsen, YTD December 2012 14
- ==+ Nielsen, National Urban Russia (over 10 th. inhab) Retail YTD December 2012



Per Capita Beer Consumption in Operating Markets & in
Some Selected Countries

11.0% -
Georgia
|
8.0% A
.China
—
SN 5.0% -
N—r
AN
—
8 Turkey
o 20% A [ |
o Poland
S |
N .Moldova
C . T T T T T T T 1
E -1.0% 4 20 40 60 | 80 100 120 140 160
o Uzbekistan Ukraine . . _ .
- Russia
O West Europe Bulgaria BRomania Germany Il Czech Republic
o
O 0
6 “4.0% B Greece
[l Kazakhstan
|
Serbia
-7.0% A
-10.0% -

Per Capita Consumption (lt)

ANADOLU
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Source: Canadean Global Beer Trends 2012, Company estimate



Breakdown Of Pure Alcohol Consumption

100%

90%

80%

70%

60%

50%

40%

30%

20%

10%

0%
Austria Czech Rep. Denmark Finland Germany Ireland Netherlands Poland Spain UK. Turkey Russia

M Beer M Wine W Spirits

Per Capita Consumption* Austria  Czech Rep. Denmark Finland Germany Ireland Netherlands Poland Spain UK Turkey Russia
Total Pure Alcohol 13 15 8 10 13 13 10 10 9 9 1 18
Beer 119 174 66 103 124 141 81 99 85 77 13 71

* At legal drinking age except Polan & Denmark

ANADOLU

EFES °

Source: Euromonitor, Canadean, Company estimate



Turkey Beer Operations
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Developments in Turkey Beer Operations

Sustainable Volume Performance*

'07-'12
CAGR 3%

2007 2008 2009 2010 2011 2012 1H2012 1H2013

*Sales volume including exports

Market Share Development

] ] o) 120) 6] 2] on] o
88% | 88% 88% M 87% %

1987* 2005 2006 2007 2008 2009 2010 2011 2012

ANADOLU

mEfes mOther
E l E S Source: Nielsen

* Company estimate

» New product launches along with improved
availability of our products via investments in
both- on & off-premise channels and
successful trade executions in 1H2013
contributed to sales volumes. However, total
sales volumes declined by 14.0% y-0-y in
1H2013 due to;

= Higher prices

=  Competition

= Destocking effect

= High base of 1H2012

= Developments in Turkey starting from

late-May

18



Exponential Rise In Excise Tax For Beer In Turkey In
The Last Few Years

[ Exponential rise in excise tax in Turkey ... ] 062|063

0.53
0.44
0.24 =
@

Before 2003 2004 20(:)5 2006 2007 2008 2009 ZOEI.O 20:11 20;12 01/2:013 07/2:!)13
Oct. 03 : V : : : :
*Excise tax for beer per one degree of alcohol (TL) 69.2%

[ ...significantly above inflation ]

9.4%
4.0%:
6.0% 6.5% . o
ANADOLU . L6% 19
E F E S 2004 2005 2006 2007 2008 2009 2010 2011 2012 01/2013 07/2013

==@==[ExcCise tax increases === CPI



Now Beer Excise Tax is Almost 3.5x Of The European
Average...

TURKEY

0.14 EU
Average
0.09
0.073
0061 0057  ooss 0059 0061 0063  ooes 0067 0% PP (g
O -———p —m O—-7{— B
2004 2005 2006 2007 2008 2009 2010 2011 2012 01/2013  07/2013

*per one degree of alcohol (EUR)

Source: European Commission

ANADOLU

EFES »



... But Resilient Volume Performance Despite Significant Price Increases

Despite significant price increases to reflect excise tax hikes, we were able to
maintain our volumes

Shelf price
rose further
to 3.9TRL

as of July
2013...

8.5

7.6

6.8 7.1 7.1

6.4
5.7 6.0
& ¢ N
1.8 1.9
! ‘ 1.7
13 1.4

2000 2001 2002 2003 2004 2005 2006 2007 2008 2009 2010 2011 2012

5.9

mhil

2oud amog ajgeulnial |9 05

ANADOLU 21
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Because Of The Strategic Initiatives Implemented To Generate
Volume Growth...

Increasing the number of beer

selling outlets...

4 )
Strategic initiatives to increase

Developing pl tjust f
availability, visibility and eVEIOpIng places RO JUstIor

beer consumption but for the

perception of beer
Y, enjoyment of beer...

Increase the relevance of

beer...

ANADOLU

EFES ”



Limited Availability Of Beer In Off-Premise Channel

oooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooo

Number of beer selling outlets per 1,000 people

Kazakhstan Germany Moldova Georgia Russia Turkey

Source: The Company

ANADOLU

EFES ”



The Third Element:
Increasing The Relevance Of Beer

Through a portfolio for all occasions...

Economy

e\

100% brand awareness for Efes

Exports to more than 70 countries

# 1 in consumer spending in Food &
W ETL{CEY

95% Beverage category — 7.7% as of

January- June 2013 (Nielsen)

99.0% penetration in Turkey (June
2013, Nielsen)

ANADOLU

EFES

24



Turkish Beer Market — Fundamentals & Dynamics

Sales Volume by Consumption Channel (2012)

Key account
15.2%

~

On-Premise
23.2%

Off-premise
61.5%

Sales Volume by Package Type (2012)

Non-returnable
Bottle
__7.3%

Returnable
Bottle
50.4%

ANADOLU

EFES

®

®®

DYNAMICS OF THE TURKISH BEER MARKET

Consolidated market - top 2 players represent
more than 99% of the market

v lack of sizeable acquisition targets
v’ consolidated distribution structure

Returnable market - Bottles & kegs amount to
ca.64%

v additional initial investment requirement for
containers

v’ requirement to
distribution system

set-up two way

TV& Radio advertisement fully restricted since
1984

High level of excise taxes

Limited presence of organized retail-
supermarkets account for ca.15% share of
Efes sales volumes

25



Unmatched Brand Equity

TURKEY
Top Brands - % of spending

/Total Trade % \ ﬂ:ood & Beverage

%\

1. Winston (tobacco) 6.9 1. EFES PILSEN 7.7

2. Parliament (tobacco) 5.2 2. Eti 4.1
§ 4. Lark (tobacco) 4.4 4. Yeni Raki 3.4
= 5. Olker 3.3
5 6. Muratti (tobacco) 3.0 6. Pinar 2.3
>~ | 7. Viceroy (tobacco) 2.1 7. Tuborg Gold 2.2
% 8. Eti 1.9 8. Caykur 2.0
Z | 9. Tekel 2000 (tobacco) 1.7 9. Siitas 1.8
§ 10. Monte Carlo (tobacco) 1.7 10. Tadim 1.1
o
(0p]

ANADOLU

EFES »



Turkish Beer Market — Vertical Integration

' TWOMALTERIES !
| 100% self sufficiency l
B ANADOLU EFES
: i | Malt + Hops
g | ONEHOPS FACILITY ' [~
¢ |+Patentedbarley seeds *Malting Barley at | partly self sufficient N
o _|-Fertilizer apre-determined N e e - .
S *Technology & know-how price
L : FARMERS ! —
*Long standing relations with packaging suppliers ]. Pac kag i ng
* ca. 64% returnable

COGS Breakdown (2012)

@ Vertical integration is a key factor in 23.3% ol & Other Rau
efficient production cost management Materials

B Packaging & Auxilary
Materials

Overhead

ANADOLU

E l E S Numbers may not add up to 100 due to rounding.



Turkey Beer Operations’ Financial Performance

Net Sales Revenue EBITDA*
—, '07-'12
CAGR 11% 403% 41.8% 39.8% 40.1%

37.4% 37.7%

34 3% \
30.6%

—
o
- —
E 1,182.1 g
s = 389.8
S 967.0 S
=
2007 2008 2009 2010 2011 2012 1H2012 1H2013 2007 2008 2009 2010 2011 2012 1H2012 1H2013
*Previously reported EBITDA figures for 2007 is adjusted by excluding other income/expense
arising from Anadolu Efes’ holding nature for comparison purposes.
Net Profit
’07 12
CAGR 5%
-
o
|_
c
2
=
ANADOLU

28

2007 2008 2009 2010 2011 2012 1H2012 1H2013



TURKEY BEER OPERATIONS’ FY2013 OUTLOOK

» We expect Turkish beer market to decline at a rate of mid-single digit, reflecting
the expected impact of the changes in the regulatory environment as well as
the developments in Turkey starting from late-May and higher prices.

» Our beer sales in Turkey is expected to decline at a rate of high-single digits

> Sales revenues are expected to grow at a rate of low-to-mid single digits,
contributed by higher sales prices.

> Price increases are expected to cover the negative impact of the higher input
prices, i.e. barley prices. In absolute terms, higher gross profitability is expected
with flattish margin.

» The ratio of operating expenses to net sales is expected to remain high due
mainly to the continued investments in on and off trade. Consequently, EBITDA
IS expected to be lower in absolute terms with lower EBITDA margin at high
twenties.
ANADOLU

EFES >



International Beer Operations

ANADOLU
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Developments In International Operations

| Volume Development |

'07-'12
CAGR 8%

2007 2008 2009 2010 2011 2012 1H2012 1H2013 1H2012 1H2013
Reported Proforma

Consolidated sales volume of EBI reported at 9.2 mhl in 1H2013, down
10.4% y-o0-y

Breakdown of Sales Volume
(Reported) — 1H2013

On an operating proforma basis, consolidated sales volumes fell
organically by 17.6% in 1H2013 vs. 1H2012; the decline in volumes was
mainly driven by Russian operations due to:

* Higher price level Others
. : 35%

+ Tightened regulatory environment

* High base impact of 1H2012 with the contribution of Holsten brand

*  Destocking

* Availability related issues mostly in key accounts

ANADOLU

E F E S Numbers may not add up to 100 due to rounding.

Russia

65%




Volume Development In Russia

| Market Share by Volume — 1H2012 | | Market Share by Volume — 1H2013 |

Carlsberg

Carlsberg
36.3%

EFES Rus 37.6%

17.0%

EFES Rus
13.8%

Heineken
14.2%

\

Heineken
13.4%

ZT0Z dunr dLA Ire?y (qeyur “yy
0T Ja/\O) rISsSnNyYy ueqin jeuoieN ‘UGS|G!N
€T0Z aunf ALA ey (qeyur Yy

0T JBA0) eISSNY UBgIN [eUONEN ‘UaS|aIN

*Carlsberg and INBEV breweries shares include Ukrainian brands *Carlsberg and INBEV breweries shares include Ukrainian brands
** Efes Rus share is calculated as sum of Efes Russia and SABMiller shares ** Efes Rus share is calculated as sum of Efes Russia and SABMiller shares

Numbers may not add up to 100 due to rounding.

e According to Nielsen, beer market sales volumes in Urban Russia® decreased by;
» 9.9% in 1H2013 versus 1H2012

eAccording to Nielsen, EFES RUS’ market share? declined to 13.8% in 1H20132 compared to 14.0% in
1Q2012

ANADOLU
E F E S I Nielsen, National Urban Russia (over 10 th. inhab) Retail YTD June 2013 32



The Need For A Strategic Partner In Russia...

[Challenge in Russia ‘ to have a critical mass... ]

MARKET SHARE BY VOLUME - 2007 MARKET SHARE BY VOLUME - 2011

ANADOLU
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SABMiller: The Best Possible Partner in Russia

- Logistic &
Geographical ; g
. Synergies Sales Force
Synergies :
Synergies
= Enlarged = Cross brewing
geographical reach opportunities
in production Complementary Ad_vgntages due to
= Achieve higher . existing common
penetration, market Brand Portfolio distributors for both
share and position in parties _
key regions like = Almost no canibalization® JoInt on-premise
Moscow b/w brand portfolios strength

= Evolution of brand
portfolio; heavily
mainstream to a more
balanced one

ANADOLU

EFES ¥



Acquisition of SABMiller Beer Operations

33.3 mhl following the acquisition of 4 Breweries from
SABMiller

[Total international beer capacity rose from 25.2 mhl to

F E

ANADOLU

EFES >



A More Balanced Contribution of International Operations

Consolidated Results

TOTAL BEER - FY2011
reported figures*

I

figures**

TOTAL BEER —-FY2012
operating proforma

VOLUME

REVENUE

Turkey
46%

EBITDA (BNRI)

Turkey
69%

Turkey
53%

36

* Based on combined figures, **Based on combined figures and including twelve months results of SABMiller's Russian and Ukranian operations



With An Improved Profitability For Our International Beer Operations

S$/HL
76.5
46%
42%
./.17%
15%
NET SALES GROSS PROFIT EBITDA (BNRI)
MARGIN MARGIN
W 2011 reported 2012 proforma
ANADOLU

EFES ¥



A More Balanced Porfollo |n RUSSIa

Combined Russian business with a highly attractive, valuable and balanced portfolio

of international and local brands across key market segments...

]

PREMIUM

UPPER MAINSTR.

LOWER MAINSTR.

Before acquisition
of SAB Russia

[

]

Current Brand
Portfolio

B »

38




Integration In Russia;
Our Challenge and Opportunities

oooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooo

2 + $120MILLION-

ANADOLU

E F E S *To be achieved in full in the third year of the deal.



Strongly Positioned in All Markets

SUPER PREMIUM PREMIUM MAINSTREAM ECONOMY

N
[ Kazakhstan

ECONOMY

[ Ukraine ]

[ Moldova 5 |
[ Georgia ]

ANADOLU

EFES

ECONOMY

n
(Chisind}
i NI
I




Russian Beer Market — Fundamentals & Dynamics

L L L B LA L L B B BB B L L L L B B L B L L L L L L L L L L L L L L O L L L L L L L L L L L L L L B L B LB LB LB L B L B L L L L L L L L

Off-Premise Outlet Split (2012) Packaging Split (2012)

Open Markets
2%

Keg 3%
Hyper/
Supermarkets
17%

Can 18%
Kiosks

12% Food Stores
45%

Superettes PET 47%
18%

Glass Bottle
33%

Source; Nielsen

Numbers may not add up to 100 due to rounding. Numbers may not add up to 100 due to rounding.

Market Segment Development

* In order to reflect the market structure in a
better way, the presentation of the Russian
Beer Market segment breakdown has been
changed by Nielsen as of June 2012. For
comparison purposes, the adjusted segment
/ data is also provided for the last three years.

o % % %
T T T T T T
E F E S 2009 2010 2011 2012 1H2012 1H2013 41

H DISCOUNT & LOWER MAINSTREAM & LOW UPPER MAINSTREAM & HIGH UPPER MAINSTREAM & LOW PREMIUM & MID PREMIUM LiHIGH PREMIUM




Other Operating Countries

oooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooo

| Market Share by Volume |
Shymkent Pivo InBev
4.6% 0.8%

-

m #4 brewer

Carlsberg
27.9%

m Capacity: 2.3 mhl

m EBI entered the Ukranian beer
market following the acquisition of
the SABMiller’'s Ukrainian beer
operations in March 2012

Kazakhstan

Nielsen , YTD June 2013

m #1 brewer

m Capacity: 2.6 mhl

m #1 brewer m #1 brewer

m Capacity: 1.3 mhl m Capacity: 1.1 mhl

m EBlI entered the Georgian beer
market following the acquisition of
the leading brewer in the market,
JSC Lomisi (“Lomisi”), in February

EFES 2008




million USD

2007 2 2009 2010 2011 2012 1H2012 lg
ANADOLU
-57.4

'07-12
CAGR 12%

International Beer Operations
Financial Performance

Net Sales Revenue EBITDA (BNRI)*
CAGR 10%

g o 21.9%
A BT e 10 " 147%  16.5% 161% 1779 14.9% 11 70
) —— —
-
c
2
c 213.7 % %
156.0 170.1 @ -
2007 2008 2009 2010 2011 2012 1H2012 1H2013 1H2012 1H2013 2007 2008 2009 2010 2011 2012 12012 1H2013 12012 112013
Reported Proforma Reported Proforma

*Non-recurring items like one-off transaction and integration costs related to the acquisition of
SABMiller's Russian&Ukranian operations amounted to TL2.6 million in 1H2013.

Net Profit

375
21.0
AE

million USD

43



INTERNATIONAL BEER OPERATIONS’
FY2013 OUTLOOK

» Russian beer market is expected to decline at a rate of mid-single digits in 2013, mainly due to the negative impact of
the regulatory changes, pricing environment and deceleration in economic growth.

» Flattish volumes forecasted for other CIS countries.
» On areported basis, our sales volumes are expected to be flat.

« On an operating proforma basis, our sales volumes are expected to decline at a rate of mid-single digits.
» On a reported basis, sales revenues are expected to decline at a rate of mid-single digits.

+ On an operating proforma basis, sales revenues are expected to decline at a rate of high-single digits due to
phased reflection of higher excise taxes into prices as well as the change in channel mix.

» On areported basis, gross profit is expected to decline at a rate of low-teens with around 4pps lower gross margin.

» On an operating proforma basis, gross profit is expected to decline at a rate of high-teens with around 4pps lower
gross margin.
» On a reported basis, operating profit (BNRI) is expected to be lower in absolute terms with ca. 4pps decline in operating
profit (BNRI) margin.
« On an operating proforma basis, operating profit (BNRI) is expected to be lower in absolute terms, leading to more
than 4pps lower operating profit margin (BNRI) in line with the decline in gross margin.

» On a reported basis, EBITDA (BNRI) is expected to decline at a rate of mid-to-high teens, indicating ca. 2pps lower
EBITDA (BNRI) margin.

* On an operating proforma basis, EBITDA (BNRI) is expected to decline at a rate of low-to-mid twenties, leading to
more than 2pps lower margin.

» For 2013, the expected cost synergies are estimated to be around USD70 million.

ANADOLU 44
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Soft Drink Operations

ANADOLU

EFES



Soft Drinks Business - Operating Geography

Russia

10 countries
23 production facilities

Uzbekistan ’ i

S.Arabia
U.A.E.

ANADOLU
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Future Opportunities

180 -
Mexico
160
Usa
- 140 - Argentina "
_S 120 + Germany
o
g 100 +
v Kuwait UK Bulgaria
8 80 - Siaudmgbia \ 4 QUAE [¢ o Spain
% — - -"i..g!.f‘rﬁ:'a Hungar',r"
O 60 - -~ Dman"Lib‘!’a T Pnlgd & Greece
() qorda ¢ {"ﬂatar
o~ K it zakhstan Ru%ﬂ
o l Egl,.rpb Turkmenistagp
8 Irag i L 4 ’Azerl‘ai'an
20 t Syria Kyrgyzstan ]
Yemen kistan /7
0 ’ ~ _ Tajikistan -
fghanistan T — = | | | I |
1£ 8 20 25 30 35 40 45 50
Median Age

Source: CCI and United Nations

ANADOLU

CCl territory total population: over 360 million

EFES
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Country Data

L L L B LA L L B B BB B L L L L B B L B L L L L L L L L L L L L L L O L L L L L L L L L L L L L L B L B LB LB LB L B L B L L L L L L L L

% of Per capita CCI’'s market
Population . GDP per capita consumption share in CCl’s 2012
. population . . .
(mn)in in 2012 of sparkling sparkling Volume
below 30 ; X
2012 (2) %)@ bev.(L)in 2012 bev.in 2012  Breakdown
years (3) @ )
Turkey 75.6(1) 51% 10,412 45 67% 66.8%
Pakistan 178.9 64% 1,288 15 29% 9.8%
Kazakhstan 16.7 51% 12,021 34 42% 8.2%
Azerbaijan 9.2 49% 7,727 25 59% 4.5%
Iraq 33.6 70% 3,882 43 - 5.2%
Jordan 6.4 66% 4,901 46 - 1.6%
Turkmenistan 5.6 58% 5,961 43 - 2.3%
Kyrgyzstan 5.6 60% 1,109 24 - 1.4%
Syria 21.3(3) 64% 4,814 (o) 12 - 0.1%
0,
Tajikistan 8.0 68% 912 11 - 0%

Cctlily Specek 48

F Sources: (1) TUIK , (2) IMF Estimate, (3) UN Estimate, (4) CCl & TCCC Estimates, (5) Nielsen, (6) CCI Estimate
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Geographic and Category Split of Business

oooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooo

Volume split (uc) — International Operations

1H2013

Kazakhstan
18.0%

Kyrgyzstan
0,
Pakistan 2.8%
0,
43.8% Azerbaijan
7.9%

Turkmenistan

4.7%
Tajikistan
0.5%
Syria/ Iraq Jordan
0.0% 19.5% 2.8%

Volume split (uc) — Consolidated

1H2013

Tea
7.8% Still
20.5%

ANADOLU

EFES Sparking

71.7%
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Dynamic Growth in All Markets

TURKEY SOFT DRINKS VOLUME DEVELOPMENT

07 12
CAGR 8%
494.4
4208 | 438.9
L
3
£

2007 2008 2009 2010 2011 2012 1H2012 1H2013

INTERNATIONAL SOFT DRINKS VOLUME DEVELOPMENT

07-"12
CAGR 24%
171.0
147.6

2007 2008 2009 2010 2011 2012 1H2012 1H2013

Proforma

mu/c

ANADOLU Bea Tl ook
E F E S Proforma Explanation: Pro-forma financial statements were adjusted to include full consolidated Pakistan operations both in (""&?é, 50

1H2012 and 1H2013 for comparison purposes.



Leading Brands and Market Positions

Turkey * Pakistan Kazakhstan Azerbaijan
67% 29% 42% 59%
#2

#1 #1
Q= O~
gits @ ot ot
w7 =@ @
25% 2% 19% 13%

D B e D
7% 10% 8% 50%
#3 #3 #3 #1
D D
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E FES Source: Nielsen, 2012 @%M 51

* Market share numbers are restated due to a change in forecasting universe
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Soft Drink Operations’ Financial Performance*

Net Sales Revenue EBITDA*

'07-’12
CAGR 16%

’07-'12
CAGR 16%

17.1% 16.6% ;g 30, 15.8% 16.6% 17.4%  17.5% 16.7% 17.5%
. (]

14.3% —

million TRL
million TRL

2,753.2
T

H |
T T T
N O

\ o > 9 9% )
Q O Q > 3 > ! > R Mo Mo
UL S S RGNS s S
N N R Ne® \,Q‘&

Restatement Explanation: Restated financials were
adjusted according to new «IFRS 10 Consolidated Financial
Statements» and «IFRS 11 Joint Arrangements» standards,
in which 1H2012 Pakistan and Syria operations were
consolidated with equity pick-up versus Pakistan was full
consolidated and Syria was consolidated with equity pick-up
in 1H2013.

’07-'12

million TRL

Proforma Explanation: Pro-forma financial statements were
adjusted to include full consolidated Pakistan operations both
in 1H2012 and 1H2013 for comparison purposes.
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ANADOLU EFES
Consolidated Income Statements For the Six-Month Period Ended 30.06.2012 and 30.06.2013
Prepared in accordance with IFRS as per CMB Regulations
(million TRL)
2012/6 2013/6
restated reported

SALES VOLUME (million hectoliters) 148 425
[sALEs 2,240.0 45635 |

Cost of Sales (-) -1,006.3 -2,512.9
|GROSS PROFIT FROM OPERATIONS 1,233.7 2,050.6 |

Marketting, Selling and Distribution Expenses (-) -640.6 -1,214.9

General and Administrative Expenses (-) -272.6 -373.0

Other Operating Income 25.1 29.9

Other Operating Expense (-) -22.6 -30.0
[PROFIT FROM OPERATIONS (BNRI)* 349.6 467.2 |

Income / Loss from Associates 875 -2.6

Income from Investing Activities 31 2,723.6
Expense from Investing Activities (-) -1.4 -2.8
|OPERATING PROFIT BEFORE FINANCE EXPENSE 412.2 3,180.8 |
Finance Income 125.3 151.5
Finance Expense (-) -122.2 -378.4
|PROFIT BEFORE TAX FROM CONTINUING OPERATIONS 415.3 2,953.9 |
Continuing Operations Tax Expense (-)

- Deferred Tax Expense (-) / Income -94.8 -81.0

- Current Period Tax Expense (-) / Income 28.8 39.7
|PROFIT FOR THE PERIOD 349.3 2,912.6
Attributable to:

Minoritv Interest 11.2 202.0

Net Income Attributable to Equity Holders of the Parent 338.1 2,710.6
[EBITDA (BNRIY* 530.6 810.7 |

*Non-recurring items like one-off transaction and integration costs related to the acquisition of SABMiller's Russian
and Ukranian operations amounted to TL4.7 million in 1H2013.

Note 1: According to the Shareholder’s Agreement regarding the governance of Coca-Cola Igecek A.S. (“CCI”), with effect
from 01.01.2013, Anadolu Efes started to fully consolidate CCI, whereas CCI has been consolidated into Anadolu Efes’ financial
results by using proportionate consolidation method until 31.12.2012. Consequently, CCl is fully consolidated into Anadolu Efes’
financials in 1H2013, while, as per IFRS, reported financials for 1H2012 are restated by using equity pick-up method.

Note 2: EBITDA comprises of Profit from Operations, depreciation and other relevant non-cash items up to Profit From
Operations.

Note 3: Restatement Explanation: Restated financials were adjusted according to (i) new «[FRS 10 Consolidated Financial
Statements» and «I[FRS 11 Joint Arrangements» standards, in which 1H12 CCI operations were consolidated with equity pick-up
versus full consolidation in 1H13, and (ii) new CMB communique numbered 11-14,1 “Communiqué on the Principles of Financial
Reporting In Capital Markets".
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ANADOLU EFES
Consolidated Balance Sheets as of 30.06.2013 and 31.12.2012
Prepared In Accordance with IFRS as per CMB Regulations

(million TRL)
2012/12 2013/6 2012/12 2013/6
restated reported restated reported
Cash & Cash Equivalents 1,394.6 1,093.8 Short-term Borrowings 749.7 1,735.2
Financial Investments 170.7 108.4 Derivative Financial Instruments - 13
Derivative Financial Instruments - - Trade Payables 347.2 1,053.2
Trade Receivables 633.2 1,660.6 Due to Related Parties - -
Due from Related Parties - - Other Payables 4215 750.2
Other Receivables 16.6 55.1 Provision for Corporate Tax 155 313
Inventories 551.1 1,044.6 Provisions 54.5 84.3
Other Current Assets 199.3 607.2 Other Liabilities 119.7 96.8
|Tota| Current Assets 2,965.6 4,569.6 | |T0tal Current Liabilities 1,714.0 3,752.3 |
Other Receivables 1.0 36 Long-term Borrowings 1,302.4 2,204.6
Investments in Securities 038 0.8 Other Payables 198.3 215.3
Investments in Associates 1,2158 49.3 Provision for Employee Benefits 513 89.1
Biological Assets - - Deferred Tax Liability 3329 399.3
Property, Plant and Equipment 2,582.4 5,017.5 Other Liabilities 10.2 169.4
Intangible Assets 1,632.1 2,352.4
Goodwill 1,783.2 4,828.7
Deferred Tax Assets 743 109.5 |T0ta| Non-Current Liabilities 1,895.2 3,077.8 |
Other Non-Current Assets 126.3 261.8
[Total Non-Current Assets 7,415.9 12,623.6 | [Total Equity 6,772.4 10,363.1 |
[Total Assets 10,381.6 17,193.2 | [Total Liabilities and Shareholders’ Equity 10,3816 17,1932 |

Note 1: According to the Shareholder’s Agreement regarding the governance of Coca-Cola fgecek A.S. (“CCT”), with effect from 01.01.2013, Anadolu Efes started to fiilly
consolidate CCI, whereas CCI has been consolidated into Anadolu Efes’ financial results by using proportionate consolidation method until 31.12.2012. Consequently, CCI is fully
consolidated into Anadolu Efes’ financials in 1H2013, while, as per IFRS, reported financials for IH2012 are restated by using equity pick-up method.

Note 2: 7.5% of Alternatifbank shares held by Anadolu Efes is accounted at fair value and classified as "Financial Investments" in Current Assets part of the balance sheet.

Note 3: “Financial Investments" in Current Assets mainly includes the time deposits with a maturity more than three months.

Note 4: Restatement Explanation: Restated financials were adjusted according to (i) new «IFRS 10 Consolidated Financial Statements» and «IFRS 11 Joint Arrangements» standards,
in which 1H12 CCI operations were consolidated with equity pick-up versus full consolidation in 1H13, and (ii) new CMB communique numbered II-14,1 “Communiqué on the
Principles of Financial Reporting In Capital Markets".

56



L L L B LA L L B B BB B L L L L B B L B L L L L L L L L L L L L L L O L L L L L L L L L L L L L L B L B LB LB LB L B L B L L L L L L L L

“ S1ovie|A Jended uj Buiioday |e1oueul4 Jo sajdioulid

oy uo nbunuo)),, [ -[] PAIGUING SNDIUNULIIOd AT MU 0} SWPIOISE PAISNpe dTom S[EIUEY PajeIsay uoneur[dxa JuaoeIsay

‘uonejuasald anisuayaidwod aiow apinoid

0} J3PIO Ul SISEq 1500 UO Pajels ale ‘A3xIn L Ul salieipisgns uononpoJd yew pue Buimaig Buipnjoxs ‘salieIpisgns sajg Njopeuy :8loN

¥'8€L'L

CEIS'S

T29e'T
8'70€
€090'T

2’98
¢'85¢
Tove
0'8¢T

G'8eL'L

0'66€'9
TELT
V'voy

TLyl'S

G'6EE'T
0'86T
9'8€T
zseL
8'75¢

pauodai
9/€T0C

0'6v8'2

9'929'S

9'601'T
8'€9¢
8'GrT'T

6'¢9L
L'yve
L'8EE
8'9L

0'6v8'2

§'620'9
7811
L0V

T'6€S'S

G'69L'T
veT
29T
9297
0296

pajeisal

¢1/e10e

ANnb3 ,s1ap|oyaIeys pue saniiqerT (€101

Aunb3 ,s1apjoyareys

eI JUaLIND-UON [e10 ]
saiiger] 1sylo
sBuimouiog wia)-buo

el JuaLIND [e10L
sbuimo.iog wisl-uoys
saniger] 1sylo
s9|qeAed apel |

51955V [€10L

19SSy JUALIND-UON [€10L
S19sSY 10

Wwawdinb3 pue ueld ‘Auadold
STETHII]

19SSV UBLIND [€101

BEESVACTG)

SalIoJuaAU|

$3|qeNIB08Y apel

S3I1INJSS Ul JUBLLISAAU] pUB SusjeAInba yseD ‘ysed

(T9.L voniw)

suonenBay gIND 48d se SH-1 Yim 80uepioddy u| patedaid

2T0Z°CT'TE PUe ET0Z'90°0€ JO Se swiay| 32ays aouejeq paybiybiH

SNOILVYH3dO 4339 AIMdNL

'suonesad O wolH 1old 031 dn swiay Yysea-uou JueAs|al JaLo pue uoneroaidap ‘(ainyeu

Buipjoy ,saj3 njopeuy woy Buistie asuadxa/awodur Buesado Jayio Buipnjoxa) suonesadO woy Woid Jo sesudwod waligd : a1oN

6'v5¢

8'96
L'€T-
9'0TT
€'66-
L'v0¢
¢'06S
T'€e8

6°€
pauodai
9/€T0C

L'8T¢€

L'8€¢
€05~
6'88¢
L've

§'¢9¢
€069
T'9v8

S
parelsal
9/¢10¢C

valtig3

HV3A IHL JOd 11404d

Soxe] 10} UdIsinold

XV1 3404349 11404dd SNOILVY3dO ONINNILNOD
memQXw / 3W0JU| Jerdueuly

SNOILVH3dO INOYH 114048d

SNOILVYH3dO WO¥H LI40dd SSOdO

SAVS

(sa4110398Y uol||IL) BWINJOA S8[eS

(4L uoniw)

suonenbay gND 4ad se SH-1 Y a0uepa02dy Ul patedald
€T02'90°0€ PUB ZT0Z"90"0€ PaPU POLIad YIUOIN-XIS 83 104 SWIal| Juawayels awoau| pawbiybiH

SNOILVY3dO 4339 AIMANL

57



WSIEIA [ende)) up Suntoday [eroueurf Jo sajdioutid oy uo gnbrunuwoy,,
T'T-11 paJaguunu anbiunwiwod giAD Mau 0} Buiplodde paisnipe a1am sjeloueuly parelsay Uojeur|dxa JuaWalelsay

“ayed abueyIxe abrIane LpUOW XIS au Buisn PSLIBALOD 813M SLUSY JUSWISEIS SOl
pue a1es sBueyoxs pua-poliad ayy Buisn PALISALOD B19M SLLISY 198US S0UB[R] ‘SIUBLLISIE]S [BIoURLY. PBYEPIOSU0D £T0Z'90°0S
Ul 7L JO SWLISY Ul SIB0LINU JUBAS|3I BU Juasald 0} JapI0 Ul ‘aSN Sl SuoIeIado 1337 [eUOIIeLLIBIUN JO AQUBLIND [BUOROUNY By |

"S-1 Yum 80uepI0o9e Ut pasedald SJUBWBNEIS [BIouBUY PSIepioSU0d LLOY. PauIglqo ale |93 Joj sainbi T sloN

¥'G9G°€ S'vv8'e Aunb3 ,s19pjoyareys pue samjicer] el
2'0LLC 6'700° Aunb3 @101
L'6v¢ T'2/2 Sal|igelr JUaund-UON [e10]
T'TLT €'v8T SsalIgeI] JusLND-UON J8yl0
1'8L 6'/8 Iq0 asea) Buipnjour) sBuimollog wiisl-Buo]
¥'SYS G'/9G Salj[Igel] JuaunD [e10]
8'VeT 2'see (suonebiiqo ases| pue 1gap Wwiai-buo| Jo uoriod Jusnno buipnjour) wmc_>>o\com_ wig)-uoys
9'0TV v'eve se|qeAed Jay1O pue salued palelsy 01 anq ‘sajqeAed apell
¥'69G°€ S'vv8'e S19SSY [€101
1'086C Y'vTE 19SSV JUBLIND-UON [€10L
8'€S 7'6€ 135Sy UaLIND-UON JaLpO
. - S31EI00SSY Ul SIUBLLISBAU|
7'69L'T G'588'T (InmpooB Buipnjour) s1essy ajqibuenu
6'9GT'T §'22C1 Juawdinb3 pue eld ‘Auadoid
£'G85 T'269 19SSV JUBLIND [€101
T'8¢ L'y SESSVATETT o WENile}
¥'6TC €'0T¢ SaLIoBAU|
T'TLT 21T S3|0eAIadaY dpelL
L'9ST 6'TEE sjugleAInb3 yse pue ysed
pauodas pajelsal
9/€T0C Z1/2T02
(asn uonjiw)

S¥H1 YIm 30UBPI0DY U] paredald
ZT02°2T'TE PUB £T02°90°0€ 40 Se swial| 188Ys souefeq parepljosuod paiybiybiH
(193) SNOILYH3dO 4339 TYNOILYNYILNI

'SY41 yum aauepiodde ul paedald SjuaLUBYe]S [e1oukeuUl. ParepIlosUOD WO paurelqo ase |g3 4o} sainbi4 iz 10N
“Juawredwi pue saalasal ‘suoisinold ‘sjesodsip 3dd 40 afes uo (ureb)/sso

snid ‘samAnoe Buipjoy uo urel snuiw ‘sjqedljdde se pue ‘Jsaisul AJLIOUILL SNUIL ‘UOHESILIOWE pue uoerdaldap ‘seyeloosse
JO sSO] 30U JO aIeys ‘xe) ‘(}ou — (asuadxa)/auwoour [erourury) JSIAUI 210§oq SSUILIED SUBA o1 VLG : [ AON
"£TOZHT Ul UONIL 9°ZASN O} PAIUNOLUE SUOIEISAO UBILBINNZRUBISSNY

SJ9INGVYS J0 uomsinbae ay) 0} pale|al SIS0 uolelfaiul pue UOHJesUR.) JJO-U0 i Swall BULLINDAI-UON x

6'6L €T «(1dNg) valiga
0'02- 012 Auedwod aied au Jo siapjoH Aunb3
T0 €'9 1sa8)U| ALoul\
01 gqeINqUIY
0'0z- €2 XVL "314V 1140dd/(SSOT)
9'c €'s- Xe] awoou|
9'€e- 9'se XV.L 340439 11404d/(SSOT)
8'/T- 6'TT- (asuadx3) / swoou| [eroueul4
1'C €'es «(1dNE) SNOILYHIJO WOHL LIHO¥d
7'6.¢ G'8G¢e 1140¥d SS0HD
1'089 v'eLL S31VS L3N
Z'6 €07
pauodas parelsal
9/€T02 9/2102

(asn uorw)
Sy YIm 30UBPI02DY U] paredaid
£702'90°0€ PUe ZT0Z'90°0€ PAPUT POLISd LIUON-XIS 8U1 104 SWis)| Juswayels swodu| paybiybiH
(193) SNOILYH3dO 4339 TYNOILYNYILNI

L L L B LA L L B B BB B L L L L B B L B L L L L L L L L L L L L L L O L L L L L L L L L L L L L L B L B LB LB LB L B L B L L L L L L L L

58




WS1odjreA [ende)) uf Suntodoy [eroueur o safdioutid gy uo gnbiunUIo),, [ -[] PAIAGUINU NDIUNULLOD GIND MU

(i) pue €THT
PAJEPI|OSU0D BJ1aM SU

dn-3a1d Anba yum payepljosuod sem eLAS pue paje|
19d0 BUAS pue uelsied ZTHT YIIUM Ul ‘SpIepuels «Suatudueiry Julop TT SYAD pue «Sjuswoje)s

SUOD ||y SeM Ue)sIded snsian dn-aid Aunba yam

Jeroueul{ umﬁn__om:ow 0T S¥4P mau (1) o) Buipiodge pajsnipe aiam Sferoueuy pajelsay :uoheue|dx3 Juawaelsay

"ZT02'90°0€ 4O Se poLiad YALOW XIS au) 10} SajT NjopeuY JO JUALIaJels

3WOUN P3YRPIIOSU0D 3U) Ul P3PNIoUl JoU a1e pue ‘ETOZ LM sasodind uosiedwod 10y pajuasald aie sjeiauBLY 2102900
pauouALLI-310)e UL ZTOZ'90°0€ 40 se powpaw dn-yoid Ainba yum pue £T0Z'TO'TO 4O Se Spiepuels «sjuAUdSuRLY
WIOC TT SYAP pue SIS [eloueUld Pajepliosuo) 0T SAP ) Buipioode pajeplosuod sem [DD g 0N

“suongnbal

QIND Jod Se SyI YIm douepiodde Ul paredaid SYNSal [BIOUBLY. PSJEPIOSUOD WOY PaUIBIqo ale |90 10 sanbld T joN

S'¥89'S

0TvS'C
SveT'T
¥'0eT
8'9
444
0'€66

0'606'T
49
00e
LT

6'G5T
epeicc]
8298
0'9re

S¥89'S

0625t
9T

€660'T

€0EE'C

§'SST'C
8'16T
§'6C
8'€8Y
6'¢99

9'0¢
0519
pauodas
9/€T02

7’1807

T0T6'T
€519'T
80¢T
¥'18
8.8
7'SoY'T

6'G5S
6'0T
VLT
v'e
€19
80T¢
T19
¥'89

7’1807
T6.5°C

9T
0299
7'00L'T
8191

€208'T
9'€sT
T9
2062
0'60€
€0
LLTT
0’687
pajelsas
¢r/etoe

AInb3 ,s19pjoyareys pue sal

qerT [ejoL

Aunb3 |eyoL

SalyjigelT Juaund-uon [ejoL
saljiger] uaLng -UoN Jaylo
SanIIIger XeL pasaysq

S)yausg 98A0jdWT IO} SUOISINOIY
sbuimo.log wisy-buo

eI JuaunD [e101
MG UaLND JaO
sjyaueg 9aAojdwi3 10} SUOISINOIG

Xe] 81e10di0D 10} UOISINOId

sg|geked a0

sellied pajeay 0) N pue sa|qeded apesL
sBuimouiog wiis)-Buo Jo uood waund
sBuimo.iog wusl-uoys

S}9SSY [e10L

$}9SSY JUBLINO-UON [B10L
)9Sy JUaLND -UON JapO
SJassy Xe| palayaq

iMpood Buipnjour) s1assy ajaibueu)
wawdinb3 pue Jed ‘Auadold
SIRI00SSY Ul JUBWLISBAU|

$)9SSY JUBLIND [B10L
1955y UaLIND Jaylo

S8|qeNI908Y 3O

(10u) Asowenu]

(1) Salped pale|ay WOy aNQ Pue S3|genadsy apelL
SJuaLUNISU] [eroueulq aATeALIST

SALINDBS Ul SJUBLLISANU

sjusfeninb3 yseD pue ysed

(141 uoniw)
suonenbay gIND 48d se S| Yim 89uepa02dy uj paredaid

2T0Z°ZT'TE PUB £T0Z'90°0€ 4O SE Swal| 183ys ouejed pabiybiH

(120) SNOILYHIdO MNIYA 1408

“suonenbal

QIND Jod Se SyI YIm douepiodde Ul paredaid SYNSal [BIOUBLY. PSJEPIOSUOD WOY PaUlelqo ale |90 10j sainbld :Z 8JoN

‘1193 0 dn Swis) Ysed-uou Juens|al

18410 pue uoneroaidap ‘(asuadxa/awoour Buiresado Jauypo Buipnoxa) suonesado woy Wwoid Jo sasdwod YAllgd (T 90N

S'9gY

L'16€
oL

8'86€

Tve-
6'cey
§20T-
[N
0'56¢
ovve
¢'199-
8’616
TTYS'T-
0'T6Y'C

0°LTS
pavodas
9/€T02

T's0€

9'G8T
9¢C

<881

£'Gv-
v'eee
L'6T
Ty
6'GTC
v'e
181
€69
9'850'T-
LTSLT

v'ese
pajersal
9/210C

valig3

S13p|oyaIeYS 0} JgEINGLIE ALI0dU] 13N
1501811 Aounn

‘) qeInqUIY

1STHILNI ALIYONI 340439 IWOODNI

SaXE | aliodu|
XVL1%® 1STHILINI ALIGONIIN 340439 IINOONI
(18u) (ssuadx3) / awodu] [eroueuly

SOJeID0SSY/ WO (SSOT) / Urles)

193

(30u) (asuadx3) / awoou BuneladQ Jay o

sasuadxg Bunessdo

11404d SSOHO

S9]eS J0 150D

(12u) sajes

(858D NUN UOI||ILL)BWN|OA S3|eS

(4L vorjiw)
suonenbay gIND 4ad se SH-1 UM 80uepa02dy Ul paredald

€T02'90°0€ PUE 2T0Z'90°0€ PAPUIT POLIA LAUOINI-XIS 8L} 40 Sua}| JuaLuatels awodul payBiybiH

(122) SNOILVYHIdO MNIYA 140S

59



Turkey AFB Market

AFB Market (exc. milk) RTD AFB Market (exc. milk)

5.5 bhillion uc 1.5 billion uc

Tea:. Sparkling
44.4% Water

6.7%

Other

Sparkling
Beverages
38.7%

Ayran
9.9%

AFB

Powder&Concentrat

120 Hot Coffee
6% 4%

Fruit
Juices&Still
HOD Drinks
[V
23.4% 10.2%

Bottled Water
31.5%

Source: Canadean, 2012

@ Hot tea category constitutes 44% of alcohol-free beverages
@ RTD- Ready-to-Drink Beverages
@ AFB- Alcohol Free Beverages
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