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Forward-Looking Statements

This report may contain certain forward-looking statements concerning our
future performance and should be considered as good faith estimates made
by the Company. These forward - looking statements reflect management
expectations and are based upon currently available data. Actual results are
subject to future events and uncertainties, which could materially impact the

Company’s actual performance.



Beer Business
FOCUS IN TURKEY & CIS

14* breweries in 5* Countries

ey

35.2 mhi* Beer Capacity
7 malteries with 290,000 tons Malt Capacity

* Does not include Serbian operations, where EBI currently
has 28% shareholding

-

Coca-Cola Business
FOCUS IN TURKEY, CENTRAL ASIA &
MIDDLE EAST

20 bottling plants in 10 countries

3 978 million unit case capacity




Anadolu Efes’ Structure

Yazici Holding 30.9% Ozilhan Sinai Yatirnm 17.5% Anadolu Endiistri Holding 7.8%
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EFES BREWERIES
INTERNATIONAL (EBI)

COCA-COLA iGECEK!

24.6%
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(1) 20% held by TCCEC (The Coca-Cola Export Corporation) and 5% by Ozgoérkey Holding. =
* Only the major subsidiaries of the Group are presented m
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Operating Markets

@ KAZAKHSTAN

Pop: 16.2 mn
GDP per cap: $8,326

Pop: 73.7 mn
GDP per cap: $10,079

@ TURKEY

4 4 N
RUSSIA MOLDOVA GEORGIA
Pop: 139.4 mn Pop:4.3 mn Pop: 4.6 mn
GDP per cap: §10,521 GDP per cap: §1,503 GDP per cap: $2,559
. . \ /
s s e
AZERBAIJAN PAKISTAN KYRGYZSTAN
Pop: 9.0 mn Pop:185.5 mn Pop: 5.5 mn
| GDP per cap: $5,765 kGDP per cap: 51,049 kGDP per cap: $816
TURKMENISTAN JORDAN IRAQ
Pop: 4.9 mn Pop: 6.4 mn Pop:31.4 mn

GDP per cap: 53,663 GDP per cap: 54,435 GDP per cap: 52,626

Source: IMF, EIU, TUIK




43.2

mhl

2005* 2006 2007 2008 2009 2010

B Beer M SoftDrinks

* In 2005 Turkey soft drink operations were consolidated by equity pick-up basis

Breakdown of Consolidated* Sales Volume-FY2010

5 Turkey Beer
International a0

Beer <V /0
36%

Soft Drinks

44%

7/ *Full consolidation of Turkey and International Beer, proportionate consolidation of Soft Drinks (CCI) C‘ %



Va5 Consolidated Financial Performance
\E'FES .

ted Net Sales Revenue*

’05-’10
CAGR 21%

Consolidated EBITDA*

27.4%

o % 24.4%
10510 5% 23.9% 23.3% 24.1%
CAGR 18%
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2005 2006 2007 2008 2009 2010 2005 2006 2007 2008 2009 2010
Full EBITDA i i | d margin d CMB ing f
Dunabdaiarse ~f P ameallAdatad% *Fu year IS as prewousy reporte ,not restated as per v 'S hew reportlng ormat.
DIedruowil O1 LOISOIllU4ieu Breakdown of Consolidated*
Net Sales Revenue-2010 EBITDA-2010

International
International Turkey Beer

Beer 31%
35%

Roor
oCCY

30%

Turkey Beer
49%
Soft Drinks
33%

Soft Drinks
21%

* Full consolidation of Turkey and International Beer, proportionate consolidation of Soft Drinks (CClI)



Net Financial Indebtedness

Net Debt/EBITDA 1.9x 1.5x 0.8 x

Gross Debt 468.2 805.7 1,141.3
Cash Position 66.0 387.3 643.2
498.1

o)

7))

o

c

S

IS

-115.3
| I I ] | ]
Turkey Beer EBI CCI* Anadolu Efes Consolidated

; Ceaoli

*50.3% of CClI’s financial debt is consolidated as per Anadolu Efes’ shareholding
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Debt Maturity & Currency Breakdown

EUR
12% _

Numbers may not add up to 100 due to rounding.

2013
5%

2014

CClI

2014
1% 2015 and on
1%

EUR
7%

Numbers may not add up to 100 due to rounding.




Beer Operations




High Growth Beer Markets- Low Per Capita Consumption

16,5% - B uzbekistan
X
Z 11,5% -
et
Q B Georgia
g M China
& 6,5% -
< B Kazakhstan
S
5 - |
o Turkey Moldova Russia [l @ Romania
(14 i M Poland
O 1,5% . Bulgariall
< Greece
o T T T T T T T 1
u UsAM
) 20 40 60 B WestE 80 100 o 120 140 160
estEurope Germany [ |
-3,5% - u Czech Rep.
Serbia

Per Capita Consumption (It)

12 Source: Canadean Global Beer Trends-2010
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Breakdown of Pure Alcohol Consumption

- =k 22%
- 67%
- 19%
i 52% [53% >6%
- 40%
25%
#
K\Ib (\.;Q & (\6 (\\\ Qb 6‘9 06 ’2>\° 0‘{‘ ("\’b
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Austria Czech R. Denmark Finland Germany Ireland Netherlands Poland Spain UK
10 12 10 8 10 9 8 8 10 9
108 142 68 89 107 99 73 87 78 78
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*As of August 2010, Efes Kazakhstan captured #1 position in the

I KAZAKHSTAN |
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Turkey Beer Operations




Leading Position in the Turkish Beer Market
Steadily Growing and Increasing Market Share

8.5
7.6
“ilill\l “ililll

2005 2006 2007 2008 2009 2010

Sales volume in Turkey beer operations
increased by 8.4% in 4Q2010 y-o-y,
contributed by;

v' Favorable weather conditions in October and

November

v'Low base of last year

Despite significant price increases due to

excise tax hikes;

*Sales volume including exports

» 14% increase in average sales price by
the beginning of 2010 to reflect 35% hike

Market Share Development

In excise taxes

» simultaneously  introduced average

price increase of 17% with the most

recent excise tax hike of 26% effective as
1987* 2005 2006 2007 2008 2009 2010

16source: Nielsen of October 28, 2010

* Company estimate B Efes M Other
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Off-Premise Development Initiatives
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On-Premise
22.6%

Non-returnable
Bottle
__6.2%

Returnable
Bottle

53.2%

20

DYNAMICS OF THE TURKISH BEER MARKET

@ Consolidated market - top 2 players represent

®®

more than 99% of the market
v lack of sizeable acquisition targets
v consolidated distribution structure

Returnable market - Bottles & kegs amount to
ca.65%

v additional initial investment requirement for
containers

v requirement to
distribution system

set-up two way

TV& Radio advertisement fully restricted since
1984

High level of excise taxes

Limited presence of organized retail-
supermarkets account for ca.14% share of
Efes sales volumes



Strong Brand Portfolio
significant share of “Efes” brand

Premium
3%

Economy
1%

£ 100% brand awareness for Efes
£ Exports to 80 countries

Mainstream @# 1 in consumer spending in Food &
Beverage category - 7.3 % as of

December2010 (The Nielsen Company)

£ 98.2% penetration in Turkey

21

Numbers may not add up to 100 due to rounding.
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Unmatched Brand Equity

TURKEY

Top Brands - % of spending

/ Total Trade

"

. Winston (tobacco)
. Marlboro (tobacco)

. Lal"k(tobacco)

. Parliament (tobacco)
. EFES PILSEN

. Tekel 2001 (tobacco)
. Viceroy (tobacco)

. Muratti (tobacco)

. L&M (tobacco)

1
2
3
4
5
6
7
8
9
10. Coca-Cola

.

5.9
5.3
4.7
4.2

3.2
3.2
2.5
2.2
2.1

/ Food & Beverage

%

~

1. EFES PILSEN

2. Coca-Cola
3. Ulker

4. Eti

5. Yeni Raki
6. Pinar

7. Caykur

8. Sitas

9. ligim

10. Fanta

N

7.3
4.5
4.0
3.6
3.4
2.9
2.5
1.9
1.5
1.4

/




TWO MALTERIES |
100% self sufficiency X
ANADOLU EFES
s e \ Malt + Hops
g ONEHOPS FACILITY ! [
& |-Patentedbarley seeds *Malting Barley at I partly self sufficient '
o | Fertilizer apre-determined =0 0~ oo oo m - - 4
S «Technology & know-how price
_ : FARMERS | —
sLong standing relations with packaging suppliers ]- Packaging
e ca. 66% returnable

COGS Breakdown (2010)

25.3% 33.5% Malt & Other Raw
Materials

@ Vertical integration is a key factor in
efficient production cost management

M Packaging & Auxilary
Materials

Overhead

23 Numbers may not add up to 100 due to rounding.



Turkey Beer Operations’ Financial Performance

Net Sales Revenue

EBITDA*

41.8%
’05-10
40.1%
’05-"10 CAGR 13%
CAGR 11%

|
o 37.6%
—
c -
i 14
g —
1,182.1 15
e 967.0 =
286.8 308.0
2005 2006 2007 2008 2009 2010 2005 2006 2007 2008 2009 2010
*Previously reported EBITDA figures for 2005, 2006 and 2007 are adjusted by excluding other
income/expense arising from Anadolu Efes’ holding nature for comparison purposes.
05’10
CAGR 18%
-
o
—
C
Q
s
I T T T T T T
24

2005 2006 2007 2008 2009 2010
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FY2011 OUTLOOK
TURKEY BEER OPERATIONS

e Higher beer prices will create pressure on demand
in 2011

Low-single digit decline in domestic sales volume

‘We expect gross margin to remain flat with a slight
contraction in our EBITDA margin in 2011



International Beer Operations




2005 2006 2007 2008 2009 2010

EBI continued to report positive growth rates in all
operations in 4Q2010 with the contribution of;

econtinued focus on strategic brands

*moving from quantitative to qualitative availability

despite

* higher beer prices to reflect higher taxes

27

* In the last quarter of 2010, EBI's consolidated sales
volume rose by 12.4% over the same quarter of 2009,
despite lower contribution from the base effect in this

guarter compared to the previous ones

Breakdown of Sales Volume — FY2010

Others
23.2%

Russia
76.8%

Numbers may not add up to 100 due to rounding.




2005 2006 2007 2008 2009 2010
* Russian beer market contracted in volume by 7% in 2010 compared to 2009, down 3.2%

in 4Q2010 compared to 4Q2009!

« Despite continued negative effect of significantly higher beer prices in Russia due to higher

excise taxes, EBI's sales volume increased significantly by 12.6% in FY2010 due to;

28

*Consumer promotions and pioneered innovation contributing to the outperformance

of EBI’s strategic brands in their respective segments
e Successful initiatives to increase availability in the country
*Well-planned pricing moves

eSuperior performance of lower mainstream segment in which EBI has a strong

position
HThe Nielsen Company, National Urban Retail Audit Report, December YTD 2010

7.0%

Others

Heineken
11.7%

--.____‘-1

Due to changes in the Nielsen Company’s methodology as of January 2011, the previously
announced market share data for 2010 has been changed. For comparison purposes, the
adjusted market share data is also provided for 2009.

0TOC J8quwiadad dlA
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| Market Share by Volume — 2009

Sabmiller

6.9% Others

13.0%

EBI
9.7%

Heineken
14.4%

Numbers may not add up to 100 due to rounding.
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Strongly Positioned in All Markets

PREMIUM

UPPER MAINSTR.

Russia

LOWER MAINSTR.

DISCOUNT

ECONOMY

{ Moldova

[ Georgia ]

29

ECONOMY




ssian Beer Market — Fundamentals & Dynamics

Outlet Split (2010) Packaging Split (2010)

Open Markets
2%

Hyper I Keg 2%

Supermarkets

15% Food Stores

50%

Glass Bottle
EEL

Minimarkets

12%

Pavillions
5%

Market Segment Development *

Numbers may not add up to 100 due to rounding.
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high, but within each brand shift

towards cheaper packaging is visible

FY2006 FY2007 FY2008 FY2009 FY2010

M Discoun t ™ Lower Mainstream  ® Upper Mainstreamn ® Premium  # Super Premium



Other Operating Countries

| Market Share by Volume |

Shymkent Pivo nBev
Other 7:9%

m #2 brewer
m Capacity: 2.4 mhl

-
@©
i
0
e
'
©
N
@
A'd

The Nielsen Company, YTD December 2010

*As of August 2010, Efes Kazakhstan captured #1 position in the market.

m #1 brewer m #1 brewer

m Capacity: 1.4 mhl m Capacity: 1.2 mhl

m EBI entered the Georgian beer market by
the acquisition of the leading brewer in the
market, JSC Lomisi (“Lomisi”), in February
2008

©
>
@
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O
=
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International Beer Operations
Financial Performance

EBITDA

’05-’10
CAGR 15%

million USD
million USD

2005 2006 2007 2008 2009 2010

2005 2006 2007 2008 2009 2010

Net Profit

’05-"10
CAGR 22%

million USD

2009 2010

2005 2006 2007

32




FY2011 OUTLOOK

In 2011, demand will be under pressure, especially in Russia due to;

o already high level of prices reached after price increases implemented in 2010 to
cover excise tax increase of 200%

» demand is expected to be negatively effected especialy in 1Q as it was only
after the season that price increases in 2010 were fully implemented

o further pricing due in order to reflect 11% rise in excise taxes, increasing
commodity prices (especially barley & oil) and usual inflationary increases

Therefore, we expect Russian beer market to be flat in 2011...

In Russia, cost increases will cause pressure on margins as price increases
are difficult to make, despite we had an increase in November and another one to
be in April

2011 would not only be challenging but also difficult to forecast and provide
a specific guidance before seeing 2Q. However we are confident to
overperform the market and keep the impact on margins limited.

33



Soft Drink Operations




Operating Geography Soft Drinks Business

I

Turkey: 8 piants
International:12 plants

Black Sea
@ cclPlants

Lebano
4m

Libya Egypt Qatar
6m 79m
Saudi Arabia UAE.
25m 5m
Oman
3m
Source: EIU & TUIK & UN Yemen
Note: 2010E Population 2i1_r__n_______....-—-———-
e

—
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Future Opportunities
2009 Sparkling Beverages Consumption vs Median Age

45 A S
eltaly Germany
oGreece Bulg%;lgpain
40 ¢ Hungary JK
® Russia S ESland
¢ USA
35 1
T
- S~
% ' ~ ¢ Qatar ]
< 30 ¢/ AKazakhstan N\ ¢ UAE ¢Argentina
% / AAzerbaijiFrurkey \
B _ * Mexico
g 2!} | Kyrgyzstan TurAkmenistan South Africa * Kuwait
% . * Egypt Lib ”OOman
Iajikistan
\’ Pakistan  ,cyria A .
20 4\ A Alrgq J/orgé'n Saudi Arabia
Afghdnistan
g’ oYemen, —— -~
15 T T T T T T T T 1
0 20 40 60 80 100 120 140 160 180
PerCap Consumption (L)
Source: CIA Factbook & Canadean CClI territory total population: 363 million
62% of our population is below 29 years of age

36



Country Data

37

Turkey

Pakistan

Kazakhstan

Azerbaijan

Iraq

Jordan

Turkmenistan

Kyrgyzstan

Syria

Tajikistan

Population
(mn) in
2010

73.7

185.5

16.2

9.0

31.4

6.4

4.9

5.5

225

7.7

% of
population
below 29
years

51%

65%

51%

51%

68%

68%

59%

58%

65%

68%

Sources: IMF, EIU, UN Estimate, TCCC, Nielsen *MEMRB

** IMF

GDP per
capita in 2010
($) *%

10,079

1,049

8,326

5,765

2,626

4,435

3,663

816

2,892

732

Per capita
consumption
of sparkling
bev. (L) in
2009
40.3
11.0
21.9
24.1
20.0
53.0
21.3
9.3

23.0

1.0

—

CCI’s market
share in
sparkling
bev. in 2010

69%

29%

34%

56%

12%

9%*

2010
Volume
(mn uc)

494

118

43

32

20

12

11

Volume
Growth in
2010

13%

8%

23%

19%

34%

-10%

85%

21%

-15%



Geographic and Category Split of Business

Volume split (uc) - Geography Volume split (uc) — International Operations
(2010) (2010)

Kazakhstan
24.06%

. Pakistan
International 33.69%

26%

Syria 1.40% _

Iraq 3.47% Azerbaijan

18.69%

0,
Jordan7.27% Turkmenistan

6.68%

Volume split (uc) — Consolidated (2010)

Still 20%

38
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Dynamic Growth in All Markets

TURKEY SOFT DRINKS VOLUME DEVELOPMENT

'05-10
CAGR 10%

mu/c ’

2005 2006 2007 2008 2009 2010
INTERNATIONAL SOFT DRINKS VOLUME DEVELOPMENT

'05-’10
CAGR 28%

mu/c '

2005 2006 2007 2008 2009 2010

. _.-_/




Leading Brands and Market Positions

68.9%* 28.7% 34.2% 56.2%

#2 #1 #1

24.5% 1.1% . .
#1 #9 #3 #5

9.2% 9.6% 6.6% 54.5%
#3 #3 #1

40 /



million TRL

41

Soft Drink Operations’ Financial Performance*

Net Sales Revenue EBITDA*
CAGR 18% CAGR 18% 17.1% 16.6%
15ff;____iiiz;—""—A.-.....“\\“~\\____——‘iif%
15.3%

million TRL

2005 2006 2007 2008 2009 2010 2005 2006 2007 2008 2009 2010

*Full year EBITDA is as previously reported, not restated as per CMB’s new
reporting format.

’05-"10
CAGR 18%

* International Coca-Cola business fully
consolidated starting from 2006

million TRL

2005 2006=" 2007 2008 2009 2010









ANADOLU EFES
Consolidated Income Statements For the Year Ended 31.12.2010 and 31.12.2009
Prepared In Accordance with IFRS as per CMB Regulations
(million TRL)

2009/12 2010/12
SALES VOLUME (million hectoliters) 38.9 43.2
SALES 3,811.1 4,168.8|
Cost of Sales (-) (1,907.9) (2,051.3)
GROSS PROFIT FROM OPERATIONS 1,903.1 2,117.4|
Marketting, Selling and Distribution Expenses (-) (928.1) (1,060.5)
General and Administrative Expenses (-) (322.1) (354.0)
Other Operating Income 415 25.0
Other Operating Expense (-) (46.5) (34.4)
PROFIT FROM OPERATIONS 648.0 693.6|
Loss from Associates (10.9) (17.9)
Financial Income 375.1 2443
Financial Expense (-) (468.4) (261.5)
PROFIT BEFORE TAX FROM CONTINUING OPERATIONS 543.8 658.6|
Continuing Operations Tax Expense (-) (121.5) (140.1)
PROFIT FOR THE YEAR 4223 518.4|
Attributable to:
Minority Interest 0.3) 14.8
Net Income Attributable to Equity Holders of the Parent 422.6 503.6
EBITDA 916.6 1,019.0]

Note 1: CClI's consoliated results are proportionately consolidated in Anadolu Efes' financial results as per its 50.3% shareholding.

Note 2: EBITDA comprises of Profit from Operations, depreciation and other relevant non-cash items up to Profit From Operations.

44
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ANADOLU EFES

Consolidated Balance Sheets as of 31.12.2010 and 31.12.2009
Prepared In Accordance with IFRS as per CMB Regulations

(million TRL)

2009/12 2010/12 2009/12 2010/12
Cash & Cash Equivalents 1,053.3 939.3 Short-term Borrowings 949.3 996.1
Financial Investments 212 55.1 Trade Payables 2349 2533
Trade Receivables 4215 518.3 Due to Related Parties 15.0 8.6|
Due from Related Parties 0.8 0.3 Other Payables 202.3 290.8]
Other Receivables 5.8 7.9 Provision for Corporate Tax 16.5 153
Inventories 4124 467.9 Provisions 203 237
Other Current Assets 1416 152.0) Other Liabilities 50.3 169.3
[Total Current Assets 2,056.7 2,140.8] [Total Current Liabilities 1,488.6 1,757.2]
Other Receivables 0.9 13 Long-term Borrowings 908.1 768.4]
Investments in Securities 40.1 375 Other Payables 126.6 144.4]
Investments in Associates 454 21.4] Provision for Employee Benefits 40.1 51.3]
Biological Assets 0.0 15 Deferred Tax Liability 338 428
Property, Plant and Equipment 1,981.6 2,043.8 Other Liabilities 98.6 9.7

Intangible Assets 357.0 361.9

Goodwill 855.6 871.1]
Deferred TaxAssets 46.9 400 [Total Non-Current Liabilities 1,207.2 1,016.6|

Other Non-Current Assets 459 69.5]
[Total Non-Current Assets 3,373.4 3,448.0] [Total Equity 2,734.2 2,815.0]
[Total Assets 5,430.0 5588.8] [Total Liabilities and Shareholders’ Equity 5,430.0 5,588.8]

Note 1: CCl's consolidated financial results are consolidated in Anadolu Efes' financial results by proportionate consolidation method as per Anadolu Efes' 50.3% shareholding in CCI.

Note 2: 7.5% of Alternatifbank shares held by Anadolu Efes is accounted at fair value and classified as "Investment in Securities” in Non-Current Assets part of the balance sheet.

Note 3: "Investment in Securities” in Current Assets includes the time deposits with a maturity more than three months.




"uoneiussald anisuayaiduwoo atow apiaoad 01 4aplo
Ul siseq 109 U0 palels ase ‘Aexn | Ui saLrelpisgns uoionpoad jew pue Buimaig Buipnjoxe ‘saLIeIpIsqns saj3 Njopeuy 810N

9200'c

6°0ST'C

6'€9¢
9'981
€L

8°/89
T'Gee
§'90¢
0'€s

9200'¢

20102
6'S€
€GLE
L'18G'T

¥'266
6'¢e
096
T'Ll¢
9'08S

¢T/0T0¢

6'€9V'C Ainb3 ,s18pjoyareys pue sanijiger 1oL
ST96'T Aunb3 ,s18pjoyaseys
0097 S3MHIqeIT JUBND-UON [el0L
00971 samfiqer] Japo
00 sBuimo.log wisy-Huo
'eve gelT Jualn) [eyol
9Lyl sBuimo.log wis)-uoys
L'6€T sager] J8yro
A4 s9|qeAed apell
6'€9Y'C S19SSY |B101
€€l9T $19SSY JUaLIND-UON [e101
S1¢ SESSVAETITe)
¥'09¢ awdinb3 pue g4 ‘Auadoid
G'182'T SJuALLISaAU|
9'06. $18SSY Jualn)d |e1oL
S'1¢ NESSVAETITe)
G'G0T SalIoJuaAU|
Tvie S9|(eNI809Y apel |
9'0vY SaIIINJBS Ul JUSWISBAU| pue Sjus[eAinba yseD ‘ysed
¢T1/600¢

(4L vorjiw)
suonenbay gIND 18d Se SH-| Y aouepa029y uj pasedaid

600¢'2T'TE PUe 0TOZ'ZT'TE 4O Se sway| 183ys aouefeg paybiybiH

SNOILVH3dO 4339 ATXdNL

‘suoiead O Woi- woid 0) dn swiay ysea-uou JUeA3|al Jaylo pue uoneroaidap ‘(ainyeu
Buipjoy sajg njopeuy woy Buisie asuadxa/awooul Buiresado Jayio Buipnjoxs) suonesadO woy 1oid Jo sasdwod waligd : 0N

T'61S

G'89¢
(€08)
8'8YY
L'9T
ey
9688
7'€62'T

g8

¢T/0T0¢

0°€0S vdaltig3a
T'€9e dV3A IHL J04 11d0dd
(9728) Saxe] 10} uoisinold
L'Shy XVL1 340439 114d04dd SNOILVYH3dO ONINNILNOD
88T asuadx3 / awoau| [eroueul4
6°9¢v SNOILVH3dO WOYL 1140dd
208 SNOILVH3dO WOHYL 114d0dd SSOd9
YTt S3AVS
] (sa41110398Y UOI|[ILL) BWINJOA S3[eS
Z1/6002

(4L vorfjiw)
suonenfay gIND J1ad se SHH| Y a0uepd029y uj pasedaid

6002'2T ' TE PUE 0TOZ'ZT TE PAPUT JBAA AU} 10 SWal| JuALaIe)S awodu) payBiybiy

SNOILVH3dO 4339 AIHMdNL

46



'Sy -1 YIM 30UBpI099E Ul pasedald sjusLUsIelS [eloUeUl. PaYepI|osUod WO paurelqo ale |93 o) sainbi4 ;T 310N

SY8Y'T 6'929'T Aunb3 ,s18pjoyaseys pue samjiger [e)oL
1S 2'€0L Ainb3 je101
€'95¢ 9'T¥S Saly|IgerT JuaiIn)-uoN [eroL
6CT 629 saniger] Walnd-UoN Jayio
¥'zve L'Sly (suoryebiqo ssea) Butpnjou) sBUIMOIIOG WIB)-BUOT
LTy 2'¢8e Sall|Igel ualn) |eloL
8'6¢¢ 0'8¢2¢ (suorebijqo sses| pue 1gap wisl-Huo| yo uoniod Jusind Buipnjour) mmc_\Sotcm_ wJa-uoys
0912 Z¥ST sa|qeAed JaYrO pue sailed palejay o1 anq ‘ssjqeded apel |
SY8r'T 6'929'T 19SSV |B10 1
TOLT'T SY6T'T 19SSy JUALND-UON [€101
T2 8'8¢ S19SSY UBLIND-UON J3YIO
6°€T T0€ S9]RI00SSY Ul SJusLISaAU|
TSy 1951 (Inmpoob Buipnjour) siessy gjgibueiu)
1089 9.9 wawdinb3 pue g4 ‘Auadold
EvTe Scey $}8SSY JUaIND [B10
9'.¢ €6¢ SESSVATETT o PETi(e)
L'v9T 9'9¢T SolIoJUSAU|
8'9S 699 S8|(eAI09Y apelL
099 T6T¢C sjugjeninb3 yseD pue ysed
ZT/0T0C 21/600¢
(asn o)
Sy Yam 20Uep020Y Ul paredald
6002°ZT"TE PUB OTOZ'ZT'TE 4O Se Swial| 198ys douereq parepljosuoD paybiybiH
(193) SNOILYH3dO Y339 T¥NOILYNYILNI

'Sy UIM 39UBPI0dIE Ul pasedald SjusLLSTe)s [e1ouBuY. Payepjosuod WOl paurelqo ale |g3 4oj sainbl iz 810N

“Jualedw pue sanlasal ‘suaisinoad ‘spesodsip 3dd

10 3jes uo (ureb)/ssof snjd ‘saimAnoe Buipjoy uo ureb snuiw ‘sjqeardde se pue ‘1sa8)ul ALIOUILL ShUILL ‘UoITeSILIOWE pue uoiyerdaidap
‘SOYeIO0SSe JO SSO| 38U JO aIeys ‘xe} ‘(1u — (asuadxa)/awiooul [eroueUY) 1salslul aiopeq sBuluies sueaw aley wYALIg T 810N

L€ T0LT vawia3

s ¥'0 Auedwo) wared aup Jo sisploH Aunb3

L8 (90 1s8131U] ALoul
0} 9|qeInqLNY

829 (z'0) XVL "314V 11408d/(SSOT)

(9:02) (zo1m) XeJ awoau|

7'€8 G0T XV.L 340439 L140¥dd/(SSOT)

(e'L1) (6'79) (asuadx3) / awoou] [eroueuIq

1211 G'z8 SNOILYY3dO INO¥HH LIH40¥Hd

€897 1207 1140¥d SS0UD

8'9/6 €158 S3IVS 13AN

L'ST 9'€T (s481110198Y UOI|IW) BWINJOA

ZT/0T0Z 21/6002

(asn uorjiw)
Sy Yim 90uepI0ddY uj pasedald
600Z'2T'T€ PUe 0T0Z 2T TE PaPUT JBaA U1 104 SWal] JusWalels awoau| palepljosuod paiybiybiH
(193) SNOILYHIdO ¥339 TYNOILYNHILNI

47



'suoneinBas gND Jad se Sy Yum aouepiodde Ut pasedaid synsal [eloueuL Paepi|osuod WO Paulelqo ale |99 1oj sainbi- T sloN

0'7T0'e 9'€98'C Aunb3 ,s1apjoyaseys pue samjIgerT el
0'SEV'T 6'692'T Aunb3 |e101
¥'869 195y Sal|igelT] JUaLND-UON [e101
T 8'8¢ salige] Xel pasagad
L'SE '8¢ slyauag 9aA0|dw3 Iq} SUOISIAOIG
6°LT9 068¢ sbuimo.iog wiel-buo
9088 9LET'T salMiger] Juaung 8101
et x4 SsaNligeI] JuaLND Jaylo
a4’ LTT SWyauag 9akojdw3 4o} SUOISINOId
0T 0'S Xe| 81ei0di09) J0} UOISINOI]
608 S8 sa|eAed JAPO
12 44" G'€cT salued pale|sy 0} anQ pue sajqeded apell
1129 9'€06 sBuimo.iog wis)-uoys
0'v10'e 9'€98'c S195SY/ [€10] |
20zL'T L'L19'T 19SSV JUBLIND-UON |10
SvS Aty S19SSY BN -UON J8UlO
x4 17 S19SSY Xe| palaped
7’657 €05y (InmpooB Buipnjour) siessy a|qibuel|
0'€02'T 7'06T'T wawdinb3 pue ued ‘Auadoid
00 00 8Je120SSY Ul JusulsaAu|
8'€62'T 6'G8T'T S18SSY UBLIND €10 |
9997 8T RESSVAIETI IR o)
8y 6¢C [ NERENBETTe)
L'€eC TT1C (38u) Aojuenu|
0°00€ 9'a¥¢ (18u) sened paye|ay WOL 8N pue Sa|geAIaday apel L
T.0T g0y SBIIINJAS Ul SJUBLLISBAU|
| L'T6Y s slusjeAnb3 ysed pue ysed
¢T/010C ZT1/600C
(1YL o)
suonenfiay gIND J1ad se S¥H1 YIm a0uepi0ddy U] pasedaid
6002°ZT'TE PUe 0TOZ'ZT'TE JO SB S3}| 198US soueleq payepl|osuoD paiybiudiH
(122) SNOILYH3dO MNIYA 1408

'suoneinBas gND Jad se Sy YuM 3ouepi0dde Uy pasedaid sYNsal [e1oueuy Pajepi|osuod WO paurelqo ale |9 Joj sainbi- iz sloN

*1193 0} dn SLaY Ysea-Uou JueAdjal JaLpo pue uoieidaidap ‘suoirelado woy woid 40 sesudiod Al ig3 :T 810N

0'GEY 1'89€ valig3a
L'L6T 9'69T SIspjoyaJeys 03 s|geIngLipe awodu| 18N
L0 (r'0) 1581811 ALiouln
‘0} 9|qEINCLNY
7’861 2’697 1SIHUILNI ALIYONIIN 340439 IINODNI
(6'95) (Zor) Sexe ] aWoou|
£'68¢ 4174 XVL%® LSIHYILNI ALIYONIIN 340439 IWODNI
(991) (1'12) (10u) (asuadxa) / awoou] [eroueUlS
00 00 S9JRI00SSY WOy (SS07) / ure
8'T.LC G'9eC lig3
(9°6) 8'82 (18u) (asuadx3) / awodu Bunesado Jau0
(T°062) (0'199) sasuadx3 Bunesedo
G'T€0T 1’898 11404d SSOY9D
(912L'T) (6'8€5'T) S9[eS J0 1500
zesL'T §L07'T (18u) saes
¥'G99 G'98G (858D HUN UOIJIL)3WN|OA S3|eS
Z1/0102 21/6002
suonenbay gIND 4ad se S| Yim a0uepa02dy U] paredaid
6002°2T'TE PUB 0TOZ'ZT TE P8PUT JBBA U} 40 SWIS)| JUBWSYeIS 8Wodu| payepljosuo) pawybiybiH
(122) SNOILVHIdO MNIYA 1408

48



Turkey AFB Market

AFB Market (exc. milk)

RTD AFB Market (exc. milk)

4.9 billion uc

HOD
25%

1.1 billion uc

Powder &
Concentrate
1%

Bottled Water
32%
Sparkling
Beverage
46%

RTD AFB
]|

Ayran

3%

Fruit
Hot Coffee Juice&Still

2% Drinks
P 12%
Sparkiing
Other Water
1% 6%

Source: Canadean, 2009

@ Hot tea category constitutes 49% of alcohol-free beverages
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